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KEY ACRONYMS

CTA-             Technical Center for Rural and Agricultural Cooperation

ICT4D-         Information and Communication Technology for Development
ICTs-             Information and Communication Technologies                                   

NCC-             National Campaign Coordinator

PREPCOM-  Preparatory Committee Conference
RYIS-            Role of the Youth in the Information Society
RYNICs-       Rural Youth National Campaign on the Information Society

WSIS-           World Summit on the Information Society
Y.A.A.ICT-D-Young Advocates for the Advancement of ICT-related Development
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ABOUT THE YOUNG ADVOCATES FOR THE ADVANCEMENT OF ICT-RELATED DEVELOPMENT (Y.A.A.ICT-D)
The Young Advocates for the Advancement of ICT-related Development (Y.A.A.ICT-D) was founded in August 2003 with the sole mission of “shaping the Information Society, through the participation of the youth who are a key stakeholder, in order for the Information-based tools to benefit the majority of Malawians”. Kenneth Msiska a Telecommunications student at the Malawi Polytechnic, a constituent college of the University of Malawi, and a member of the World Summit on the Information Society (WSIS) Youth Caucus, founded the organization. Msiska participated successfully online in the World Summit on the Information Society (WSIS) parallel forum, the Role of Science in the Information Society (RSIS). He received an expenses paid up invitation to attend the RSIS conference, a summit event of WSIS. The invitation was in recognition of his continuing influence and effective use of the tools of the Information Society. Although Msiska failed to attend the summit due to other reasons, his campaign for a better national information society culminated into the founding of Y.A.A.ICT-D. The organization draws most of its volunteers from the Malawi Polytechnic a constituent college of the University of Malawi. 

Currently the organization has many activities on the surface to implement, but lack of resources continues to cripple their implementation. 

OBJECTIVES
The core objectives of Y.A.A.ICT-D are:

· To promote the use of ICTs as a way of providing more resources for youth enterprise and involvement;

· To encourage and promote youth initiatives on poverty reduction, youth employment and sustainable livelihoods;

· To provide appropriate resources for knowledge acquisition and sharing; 

· To provide underpinning training and education to the people necessary to enable them access ICT tools and information; and

· To lobby for conducive policies on ICTs and youth employment.

© Y.A.A.ICT-D 2005                                                                                                     http://projects.takingitglobal.org/chinkokolola
 WHAT IS THE WORLD SUMMIT ON THE INFORMATION SOCIETY (WSIS)?

The United Nations is holding a World summit on the Information society (WSIS) in two-parts; the first took place in Geneva in December 2003; the second will take place in Tunis in November 2005. These Summits aim to bring together world leaders, business, NGOs and other civil societies to explore how we can provide more equitable access to information and communication technology, discuss technologies impact on regulation and policy, and find ways to harness the ICT revolution for social good in areas such as employment, education, health, and sustainable development.

Throughout the first and the second phase of WSIS, the young people have been an integral part of the global policy process. This has been done with a dual view of fostering a bottom-up approach input into policy-making, recognizing that the UN is primarily a forum for national governments. Second, national level activities can build the capacity of local youth to create digital opportunities through networking, workshops and collaboration. 

BACKGROUND TO THE RURAL YOUTH NATIONAL CAMPAIGN ON THE INFORMATION SOCIETY (RYNICs)
The Rural Youth National Campaign on the Information society (RYNIC) campaign is part of various youth activities that will take place in the run up to the WSIS Second Phase, which will culminate in Tunis, Tunisia in November 2005. Similar campaigns will take place in seven other African, Caribbean and Pacific (ACP) and Sub-Saharan Africa (SSA) countries namely Ghana, Nigeria, Mali, Kenya, Uganda, Sierra Leone and Haiti. The eight campaigns are under the good auspices of SchoolNetAfrica-South Africa (Overall Coordinating Agency, TakingITGlobal (TIG) (Coordinating Agency through WSIS Youth Caucus)-Canada Technical Center for Agricultural and Rural Cooperation (CTA)-Netherlands (The Initiator and RYNICs mini-grants funder). The shared theme for the campaigns is “Realizing the potential of young people to create digital opportunities”.                 

The Rural Youth National Campaign on the Information Society (RYNICs) project is a response to the issue of non-engagement of rural youth in the first phase of the World Summit on the Information Society (WSIS) where National Information Society Youth Campaigns were conducted in 21 countries around the world. It is also a sustained, genuine effort to continue with the active empowerment and engagement of young people within the Information Society. It was observed during the first phase of WSIS that while the “National Information Society Youth Campaigns” were highly successful, there was a lack of effective engagement with rural young people – especially rural young women and marginalized youth. Some identified causes for this lack of rural representation include non-inclusion in the formal sector, lack of specific events and outreach into rural communities, and the absence of recognition by decision-makers of their potential as agents of positive social change. 

GOALS

The goals of the campaign in Malawi are as follows:

1. To help the rural youth realize their role in the Information Society and enhance the rural youth participation in the socio-economic activities of the nation in order that they create sustainable livelihoods of their own and thereby contribute positively to the national development.

2. To gather input from the rural young people to be integrated into global policy making around the World Summit on the Information Society

3. To connect key youth actors locally to forge collaboration about the (WSIS) critical issues and implementation at the national level.

 The purpose of the campaign is five fold: 

· To raise awareness about the crucial outcomes of the Geneva Summit through local youth, community and mainstream media, educational institutions, and rural youth organizations.

· To enhance the rural youth’s participation in socio-economic issues.

· Conducting consultations between young people on the Geneva Declaration of Principles and Plan of Action in order to identify areas of local relevancy and priorities for action by young people, including a national-level e-   consultation, national and sub-national workshops.

· To lobby for the deployment and utilization of ICTs within the economy and society.

· To engage with government actors associated with Information Society policy, including Ministries of Communications, Education, Science & Technology and Labour to discuss key recommendations of rural youth and define strategies for national level engagement in Summit implementation at a national level.

THE NATIONAL COORDINATING AGENCY

The Young Advocates for the Advancement of ICT-related Development (Y.A.A.ICT-D) was appointed and will assume the role of National Coordinating Agency for the campaign in Malawi. This followed Y.A.A.ICT-D successful proposal to do the same. The results of the award-winning projects were announced at the World Summit on the Information Society (WSIS) Prepcom3 held on the 15th–25th February 2005 in Geneva, Switzerland. 

As one of the participating countries to organize national events around the RYNICs, which are part of WSIS-a global policy process- we expect the young people to be active contributors to the WSIS process – raising awareness of important issues, mobilizing ideas at the national, regional and international level to provide policy input, and creating networks supporting local ICT4D projects. 

THE PHILOSOPHY UNDERLYING RYNICs(
“The new technologies that are changing our world are not a panacea or a magic bullet. But they are without doubt enormously powerful tools for

development. They create jobs. They are transforming education, healthcare, commerce, politics and more. They can help in the delivery of

humanitarian assistance and even contribute to peace and security. ”Kofi Annan, United Nations Secretary-General, November 2001

In the global information society, young people are often the leading

innovators in the use and spread of information and communication

technologies (ICTs). Increasingly, youth are adapting and using these

technologies (including, for example, telephone, fax, radio, television,

film, computers and the Internet) to meet local information and

communication needs. But young people can remain an untapped

resource if decision makers do not integrate their knowledge, vision and

experience.

YOUTH ARE LEADERS IN INFORMATION AND COMMUNICATIONS

TECHNOLOGIES

If ever there was an area where young people are leaders not just of

tomorrow, but also of today, it is in the fields of information and

communication technologies. From Cameroonian youth establishing net

cafés, to Sri Lankan youth developing television programs, and the youth of

Eastern Europe redefining political tactics through online activism - young

people are at the forefront of transforming their societies through the

information and communications revolution. Technology is what young

people have (more than anyone else) grown up with, what they know more

about than their parents, what gives them an edge? They are early

adopters and adapters of technologies ranging from mobile telephones to

e-mail to instant messaging to radio and television. With the introduction of the Internet, these young people have acquired a new powerful tool to connect and to communicate. Today, young people go online more than anyone else, they stay online longer, and they have more diverse online activities. For many young people, the Internet is becoming a major source of education, news, and entertainment, as well as a key new domain of communication, indeed community. With the

Internet, a youth’s community is no longer a physical neighbourhood, but

the entire world - and friends might well be on the other side of the globe.

Young people are therefore coming face to face with personal experiences -

challenges similar to or different from their own - that provide an

imperative for action.

YOUTH ARE SOCIAL ENTREPRENEURS

Young people are traditionally considered among the most socially

conscious and active segments of the population. They are concerned

about environmental issues, the spread of HIV and other diseases, the lack

of employment opportunities, economic inequality, and human rights. As

students and young professionals, many seek to understand these issues

and how their choices and actions impact on others in their community and

around the world. Given their lack of access to many formal institutions in

society, young people have traditionally developed their own voluntary

associations to address these challenges.

Increasingly, young people are developing hybrid institutions blending the

management and funding strengths of small-scale for-profit enterprises

with non-profit goals and outreach abilities. By focusing on their goals,

these social enterprises are flexible in their ability to create partnerships in

support of social and environmental change. Many youth organisations

have embraced ICTs as a possible source of income as they seek to

educate and involve others in resolving critical social issues. They want to

ensure that the introduction of these technologies in their communities

does not further widen existing social and economic gaps. They are thus

often at the forefront of linking ICTs to development goals.

YOUTH ARE A LARGE UNTAPPED RESOURCE FOR CREATING DIGITAL

OPPORTUNITIES

Many youth are already using technology for innovative social causes, often

expanding access to information beyond those with personal access to

technology. Yet, youth actions to bridge the digital divide often suffer from

critical deficiencies:

˜ Lack of mainstream support for youth led ICT i.e. programs are rarely

  afforded the funding or recognition required to implement or

  replicate in a substantial or sustained manner. 

˜ Lack of participation in decision making fora i.e. youth are rarely involved

  in national, regional and international ICT policy development-

  meaning youth lack the framework, support and legitimacy required

  for sustained action, and policy implementation lacks buy-in from

  this key grassroots constituency.

˜ Lack of communication i.e. youth effort on ICTs is fragmented, often

  uninformed of what others practice, unconnected to a bigger picture,

  unable to leverage resources, and find moral and inspirational

  support.

˜ Lack of continuity due, to among other things, acute financial limitation
The challenge therefore to the Malawi nation is to address these deficiencies, recognizing and capitalizing upon young people - a vital stakeholder in creating a more inclusive Information Society. We must find a way to make existing youth leaders in ICTS for development more effective and to rapidly involve more youth in such activities and this is one area this campaign is targeting.

Fortunately, for Malawi and its allies in the developing world, there is no need for reinventing the wheel as the pool of potential talent and energy is vast. According to the UN Secretary General’s report on the Implementation of the World Program of Action for Youth to the Year 2000 and Beyond, young people aged 15-24 equal more than 18% of the world population. At least 85% of these young people live in developing nations where they constitute up to 40% of the population within their countries. These young people are only beginning to gain access to many forms of ICTs and to experiment with their use in a wide variety of social and cultural contexts. If we take up the challenge of networking and engaging these young

innovators, they will continue to act as development champions and focal

points within their communities leading to a more equitable, connected,

and inclusive world. Young people are therefore an indispensable asset in building the Malawian information society.
ABOUT THE RYNICs CAMPAIGNS: THEME AND OTHER SHARED ELEMENTS

Shared elements of the eight campaigns include:

a)      The theme “Realizing the potential of young people to create 

          digital opportunities”;

b)      Components and expected outcomes – including creation of a 

          national youth platform on the Information Society, and increased public 

          awareness of both the Summit and youth participation within the process;  

c)      Leadership by local young people active in the fields of 

         information and communications technologies for development;

d)      Broad engagement with governments and national level 

         institutions, private industries, civil society organizations, international 

         agencies working locally and, most importantly, with local youth 

         communities and networks; and 

e)     Communication of results, like in Phase I, at various 

        national, regional and international meetings, through the Youth Caucus 

        website and daily newsletters, a publication on campaign results, an 

        exhibition at the planned Youth Pavilion at the Summit, and a panel 

        presentation of the National Campaign Coordinators.

THE PLANNED ACTIVITIES & STRATEGIES OR METHODOLOGIES

a.     A mapping and research exercise on rural youth-led and rural 

        youth-oriented ICT for Development initiatives in Malawi. This will 

        include creating a database of existing ICT4D projects catering to 

        rural youth; profiling initiators and funders of these projects; examining 

        the technological platform in use; analyzing success and failure 

        factors; and compiling best practices and lessons learned to benefit other 

        rural youth-oriented ICT4D projects. Exercise results will be compiled 

        and condensed for featuring in the October 2005 CTA’s Spore publication as 

        well as a potential campaign publication to be presented at the WSIS Summit 

        in Tunisia in November 2005. Outcomes will likewise appear in the WSIS 

        Youth Caucus website.

b.      Virtual and physical meetings, such as e-conferences (using old 

         and new methods of convening a quorum for discussions) and workshops, 

         bringing together youth, in rural communities particularly, government 

         representatives, development agencies, civil society entities, private 

         sector leaders, and other youth networks to engage in concrete 

         discussions around the Information Society in such areas as entrepreneurship, 

         environmental sustainability, health, employment, gender, education and 

         poverty reduction. These spaces for dialogue are hoped to foster 

         e-inclusion of rural youth in the emerging Information Society and spark 

      multi-stakeholder ICT4D project partnerships benefiting young people in rural areas. These meetings should widely encourage participation of young 

         rural women and other marginalized youth sub-group. 

c.      Knowledge sharing is an integral part of building an 

         information Society that is genuinely inclusive and development-oriented. An 

         important element of the proposed activities will be the capturing of 

         every aspect of the process, both in electronic and print format. It will 

         be required that major campaign activities be filmed and preferably 

         stored in digital format for purposes of creating a video production of all 

         the campaigns and potentially video streaming via the WSIS Youth Caucus 

         website. A publication with detailed information on all the campaigns 

         is proposed for the month of November 2005 to be launched at the summit. 

        This will be published in print, CD and web format. 

d.     Convening of young people, in rural and urban settings alike, in order to      

     develop- or add to where one already exists- their own National Youth Declaration on the Information Society to further influence national e-strategies and ICT policy, particularly on the areas of Internet Governance and Financing ICTs for Development. This declaration will summarize the aspirations and perspectives of the young people involved in the campaign, including positions on pressing issues and key opportunities presented by the information revolution. The Declaration will be presented at the national level and to relevant stakeholders, translated into the national official language(s), disseminated online and shared publicly through the national newspapers and youth-oriented magazines, and compiled for inclusion in the official national input to the WSIS process. This will be done under the Role of the Youth in the Information Society (RSIS) program. Under the RYIS program, there will also be a Role of the Youth in the Information Society (RYIS) National Conference where the campaign’s declaration and strategy will be formulated. The national conference shall be preceded by three regional workshops whose outcomes shall be tabled at the main conference. The regional workshops on the other hand would be an opportune time for the youth to hone skills in advocacy and many other aspects of the information society crucial elements such as gender, multilingual issues, Internet Governance, ICT4D etc
The expected impact of the RYIS activity is two fold:

(i) Get mainstream support to youth-led ICT programs.

  N.B   Currently youth led ICT programs are rarely afforded the funding or 

            recognition required to implement and replicate in a substantial or 

            sustained manner.

(ii) Redress the lack of youth participation in decision making at regional, national, and international ICT policy development.               

        N.B  Through the program, the youth will have a framework, support and

                 legitimacy required for sustained action and buy-in during policy 

                 formulation and implementation

e.       The campaign is planned and will be implemented in partnership 

          with relevant stakeholders and institutions to further broaden the 

          scope and reach of the activities and to optimize the potential of 

          influencing national e-strategies and ICT policy. 

f.        National Award for the best practice on Rural Youth and ICTs 

          will be conducted, in partnership with relevant stakeholders and 

          institutions, drawing from the information gathered from the mapping and 

          research exercise and the various consultations that will have taken place. 

          Criteria for these awards will include local relevance, innovativeness, 

          effectiveness and potential for replication in similar contexts across the 

          nation. The award-winning project from Malawi will be presented at the WSIS    

          summit. From the winners of the national award, one overall project 

          from the each region e.g. Africa, will be recognized and aimed to be awarded  

          at the Summit in November 2005.

A CALL TO ALL MALAWIAN YOUTHS

This campaign will be unsuccessful without the cooperation of many youth actors and youth-led institutions at all levels. We therefore request all organizations and individuals willing to give us a hand to contact the NCC at young_advocates @ fastermail.com. 

“Join the campaign and see for yourself what your voice can achieve.” 
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( The philosophy has been adopted from “ Creating Your Own Campaign-A Practical Guide” by Nick Moraitis et al of WSIS Youth Caucus.
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